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LETTER FROM OUR FIRM DIRECTOR

This semester was a true testament to Inigo's spirit of being a learning laboratory. We traversed state borders, 
conquered crisis simulations and networked like there’s no tomorrow. Inigoans are constantly hungry to learn, 
and we thank our clients United Airlines, Avionos and the Chicagoland Chamber of Commerce for giving us 
the opportunity to take on new challenges this semester. 

Although the semester was not without its curveballs, there was never a stressful moment. Members took 
each obstacle in stride, quickly adapting and using their resilience to create innovative solutions. Witnessing 
the agency’s confidence shine through in client work and professional events has been an extremely reward-
ing experience and personal point of pride.  

Throughout the term, a goal of mine was to smooth out our deliverable process. With success, we were able to 
create an effortless transition from the PR team’s research to the Creative Copy team’s creation of copy materi-
al and the content’s implementation onto the Creative Design team’s layouts. Inigo’s ability to master agency 
structure wouldn’t have been possible without the detail-oriented and proactive nature of our members, 
ensuring that deliverables reflect Inigo’s high-performance and the clients’ vision. 

Furthermore, the Corporate Communications team's outreach this semester has surpassed previous initiatives. 
We tapped into our network within Loyola, pitching and getting featured by the university’s award-winning 
newspaper, The Loyola Phoenix. Our Promotions coordinator designed an insightful newsletter and refreshed 
our media presence, strengthening Inigo’s brand as a young and dynamic firm. Additionally, the modern 
strategies developed by our Recruitment coordinators resulted in Inigo's 
largest applicant pool ever. We conducted class visits and doubled 
the attendance at our virtual and in-person informational sessions. 

Since the beginning of my time at Inigo, my peers havecontinuously
pushed me to be ambitious and have supported me as I've grown.
This experience has provided me with a safe space to explore my 
passions and strengthen my abilities in a one-of-a-kind setting. 
I am excited for Sal, our next firm director, to continue expanding 
the boundaries of this unstoppable agency and foster an uplifting 
and collaborative environment. I look forward to seeing what's 
in store for Inigo’s next semester! 

Marielle Sorhondo

LETTER FROM OUR FIRM ADVISOR

At its core, Inigo is an experiential learning opportunity guided by the principle of collective success; the 
achievements of each student are the achievements of all. And the accomplishments of one semester’s staff 
lay the foundation for the next. This semester the Inigo team didn’t just build on the legacy laid for them, they 
took flight.  

In a way the founders and I only dreamt of back in 2017, the Spring 2023 Inigo team ventured far outside the 
walls of our classroom. They traveled – across Chicago and across the country – for our clients, demonstrating 
their knowledge and professionalism in new settings. These experiences evoke marvel and respect for what 
our agency has built and continues to build. And they demand our profound gratitude for each client’s confi-
dence in our process.  

Thank you, United Airlines. In February, eight Inigoans flew from Chicago to Washington, D.C. on assignment. 
And the rest of us joined them in spirit as they captured an astounding amount of insight and content for us 
to put to use.  

Thank you, Chicagoland Chamber of Commerce for trusting us to work three different high-profile events, 
including the signature showcase, The Exchange. Our team shot video and conducted interviews to enhance 
the Chamber’s promotional efforts and got to rub shoulders with countless professionals in the Chicagoland 
business community. 

Thank you, Avionos, our longest-standing client. This relationship 
of mutual growth creates a professional environment where we 
are encouraged to push boundaries and really stretch ourselves. 
We relished the opportunity to visit and work in the Avionos 
office this spring and we thrive on the faith Avionos has in us.  

We are grateful as well to the Loyola School of Communication
 faculty and to the family, friends and mentors who support 
us and who champion our growth. 

As we close a remarkable semester of high-quality 
work and ever deepening client trust, we appreciate 
the foundation laid for us by each prior semester’s staff. 
And now we look forward, knowing that we give the 
next team an even higher vantage point from which 
to build.

Cheryl McPhilimy

2 3

INIGO COMMUNICATIONS SEMI-ANNUAL REPORT  - SPRING 2023



Inigo Communications is Chicago’s first and only student-run communications 
agency. With humble beginnings in Spring 2017, Inigo has sprouted from an idea 
to a thriving agency serving real-world clients. Over the years, Inigo has worked 
with over 21 different clients from an array of industries that range from local to 
global companies. Diverse clients means diverse work, leading Inigo to complete 
projects such as content calendars, promotional videos, interviews, social media 
audits and more. 

It’s all in the name, in I go. Inigo is structured to encourage growth for both cli-
ents and its student workers. Inigo is built to give young professionals the feel 
of a full-time communications agency, so they are ready to go head-on into the 
workforce. The PR, Copy, Design and Account teams all center around the heart 
of Inigo: our clients.  

Inigo consistently delivers high-quality work, as evidenced by that fact that all 
clients for the Spring 2023 semester were returning clients. Working with 
United Airlines, Avionos and the Chicagoland Chamber of Commerce led to 
many unique, never-done-before opportunities. This semester, the Inigo team 
flew out to Washington D.C. to capture content for United and was able to visit 
Avionos’ headquarters to offer headshot services. These go-getters even landed 
a spot at the Exchange hosted by the Chicagoland Chamber of Commerce and 
tabled at the event alongside Chicago’s big-time players. 

Inigo has grown over the years and is still expanding its members and opera-
tions. With the mentorship of the Chicago-based PR agency Golin, Inigo pro-
duces work of professional caliber for our clients. This incredible agency would 
not be possible without the enterprising spirit of its students. There is truly no 
group of young professionals who can ignite conversations and spark results 
like Inigoans.

Avionos is a B2B company that guides business-
es on their digital marketing journey, e-com-
merce experience and managed services. This 
semester, Inigo produced outward-facing 
marketing tools for Avionos to promote their 
services to potential clients, while also devel-
oping inward-facing tools to improve brand-
ing and foster a positive company culture 
at Avionos.

“Working with Avionos this semester has provided us with a boundless array of 
new skillsets that we cannot be more thankful for. This semester included a truly 
unprecedented amount of imaginative innovation, and I cannot wait to see where 
our marvelous connection with Avionos grows from here!”

-Emily Hahne, Avionos Account Coordinator

United Airlines is a premier airline company head-
quartered in Chicago serving millions of passengers 
domestically and internationally. Through our part-
nership with United, Inigo has created various forms 
of content for the internal safety department cover-
ing the different elements of safety, which can be dis-
played across their varying media platforms. 

“Working on the United account this past semester 
has been a surreal experience. I have developed an 
array of skills involving client relations communication methods. The United 
daytrip to Washington D.C. was a highlight of my college career that I am so 
fortunate to have been able to take a leading role in!” 

-Olivia Mraz, United Airlines Account Coordinator

The Chicagoland Chamber of Commerce 
represents influential business across 
various major industries, providing re-
sources to its members to create a dy-
namic economy. This semester, Inigo 
attended multiple Chamber events to 
gather member-specific testimonials 
and footage, which work to promote the 
network and community of the 
Chamber across social media.

“Working with the Chicagoland Chamber of Commerce this semester was a 
learning experience like no other.  The creation of our three deliverables al-
lowed me to learn the importance of strategic planning, thorough research 
and the importance of trust and teamwork.” 

-Isabella Yarbrough, Chicagoland Chamber of Commerce 
Account Coordinator
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Somewhere in...

The experience of taking
professional headshots at the 
Avionos office is unmatched 
to anything we could learn in 

a typical classroom setting!

GOALS
Promote past case 

studies using a set of 
infographics to be used

on LinkedIn, each 
utilizing Avionos’ brand 

style guide.

Create a 2023 Avionos
 Employee Handbook 
that provides a helpful 

guide for employees as 
they navigate their

new role.

Highlight B2B 
resources for their 

Colombian audience 
using informative and 

engaging posts written 
in Spanish.
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INFOGRAPHICS OF CASE STUDIES
Avionos returned to Inigo with the goal of enhancing their LinkedIn presence by promoting 
their state-of-the-art B2B research. To reach this objective, we created infographics to high-
light their previous case studies and establish Avionos as an industry thought leader on the 
platform. Our PR team first dove into the case studies provided by Avionos, extracting the 
most noteworthy information to promote. This included statistics on consumer behavior, key 
takeaways and outcomes after working with Avionos. Then, our Copywriting team took that 
research and made it concise, informative and direct. Lastly, our Creative team imported 
their copy into the infographics, utilizing Avionos’ style guide and design preferences. The 
end product is a clean, modern set of graphics that summarizes the Avionos team’s enlight-
ening research while also reflecting their brand identity.  

EMPLOYEE HANDBOOK
Deliverable 2 involved taking Avionos’ previous Employee Handbook, redesigning it, and 
writing additional copy where needed. We started by performing an extensive audit on the 
previous handbook, highlighting its strong points and areas to be improved for future revi-
sions. We then created a timeline of Avionos’ most important milestones, which shows an in-
depth look into their notable accomplishments. Next, our Creative team used their aesthetic 
visions to completely redesign the handbook in reference to Avionos’ style guide, using in-
novative and fresh layouts. The 2023 handbook now has a sleek and professional new look 
that strategically highlights the important details written inside. 
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LINKEDIN SOCIAL COPY
AND HEADSHOTS

Our third deliverable was an exciting new opportunity to take on two projects at once. The 
first project was writing social copy for LinkedIn, which was led by our Creative Copywriting 
and PR teams. The unique aspect of this project was that the final product was written entire-
ly in Spanish! To accomplish this, PR and Copy first conducted all their research and wrote 
drafts in English. Once this was complete, we utilized the language skills of our internal Inigo 
team to translate the copy into Spanish. 

Our second project for Deliverable 3 was completed entirely by our Creative Design team. 
Avionos had our team come to their Chicago headquarters to take new professional head-
shots for over 25 employees. This project was not only an exciting way for us to visit the Avi-
onos office in person and meet with their wonderful team, but we gained valuable technical 
experience that could only be learned through such hands-on practice. 

I never thought I would 
be working on a project 

like this!

Meanwhile in...
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GOALS

Keep safety at 
top-of-mind for

airport operation 
workers

Enhance the branding 
of United’s Airport 
Operations social 
media accounts

SOCIAL MEDIA STYLE GUIDE

The United team at Inigo Communications was tasked with helping revamp United’s Airport Oper-
ations social media accounts. The coordinators assigned to this deliverable worked hard to create 
an official United Safety branded style guide, including six grid post templates and three story post 
templates. Our Public Relations coordinator took the time to conduct research on various airport 
safety accounts, analyzing social media strategies and examining United’s official branded style 
guide for suggestions. It was up to our Copywriting coordinator to transform the valuable research 
into useful copy to be used in United’s promotions. The final step of the deliverable process was the 
Creative’s job of implementing the research and copy to create a simplistic branded style guide 
and a handful of creative post templates for both Instagram stories and the grid posts. The cre-
ations from the first deliverable have already begun to be implemented on United’s social accounts! 

12
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SAFETY POSTERS

For the second deliverable, Inigo was given the opportunity of a lifetime. Our clients at United of-
fered to fly a team of Inigo members on a day trip from Chicago’s O’Hare International Airport to 
Washington D.C.’s Dulles International Airport with the task of capturing safety content of airport 
operations workers both above and below the wing. On Friday, Feb. 24, myself along with five Cre-
atives, a PR coordinator, and our Copy director left for O’Hare to begin our day-long journey with 
United safety officials and advocates. Once arriving at Dulles International, the Inigo team spent 
the day capturing photographs of airport operation workers’ safe practices both on the tarmac and 
above the wing, conducting testimonials with United safety advocates and soaking in the impor-
tance of safety in the aviation industry. This was a surreal and unforgettable experience that we are 
grateful to have been given! 

SAFETY POSTERS

After collecting the content during the United daytrip, the team was tasked in using the materials 
to create safety posters in accordance with United’s new campaigns, “Are You Ready?” and “Were 
You Ready?” in reference to reminding workers of appropriate safety practices as they leave and 
reenter the workplace. We created a total of six safety posters using headlines from the testimo-
nials of safety advocates to be displayed in the break rooms, and even gave United the gallery of 
photographs we shot while on the trip! 
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WEATHER WARNING TEMPLATES

For our third and final deliverable on the semester, United requested severe weather warning alert 
templates to be presented in break rooms and on United’s airport operations safety Instagram sto-
ry. Through PR research and the knowledge attained on our trip in regard to airport operations safe-
ty regulations, we were able to not only create these templates, but include notes on how to react 
to specific severe weather circumstances. We look forward to seeing these templates implement-
ed on United socials and in the breakrooms to continue the strive to keep safety at top-of-mind in 
the workplace.  

Later that day...

This was a great 
opportunity to practice 

my interview skills.
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Diversify those 
featured on their 
social platforms

Increase testimonials 
on their social 

platforms

GOALS

Appeal to current 
and potential members

LINKEDIN MEETING POSTS

Venturing into new realms of work with the Chamber this semester, a team of six Inigo coor-
dinators attended the Chamber’s quarterly Board of Directors Meeting on Feb. 8. Our team 
interviewed 13 board members, asked them about their experience in the Chicagoland busi-
ness environment and captured their headshots. Using content from the event, we created 
13 carousel posts for the Chamber’s LinkedIn page; each post featuring one board member. 
The carousel posts consist of two images viewers can swipe between. The first image is the 
board members’ headshot, name and title; the second displays their interview copy. Our 
PR and Copy teams worked hand in hand to develop questions and buzzwords, then tran-
scribed the audio recordings of the interviews to select the best quotes from each. Then, our 
Design coordinator used that chosen quote and the respective person’s headshots taken at 
the event to create the posts using Adobe Photoshop. In a manner of time, the Chamber will 
be posting one carousal per month for 13 months, showcasing the work of this outstanding 
deliverable team.  

18
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LINKEDIN VIDEO CAMPAIGN

Our second deliverable for the Chamber was a LinkedIn video campaign. It was created 
very similarly to Deliverable 1, using content captured from one of the Chamber’s many 
networking events. With this deliverable, we aimed to showcase the skill of networking and 
the Chamber’s impact on Chicago’s business community. PR and Copy coordinators began 
by conducting thorough research and preparing a list of interview questions and buzzwords 
to pull engaging answers from our interviewees. On Feb. 29, we attended the Chamber’s 
Business After Business event at The Pitch and interviewed 11 networking attendees. While 
our PR coordinator conducted the interview, our Design coordinators filmed the interactions. 
This footage allowed us to capture the intimate interviews, as well as the buzz of networking 
going on at the event. We then took that engaging footage and made 11 short-form videos 
for the Chamber’s LinkedIn account, showcasing one networker per post. 

VIDEO FOR THE 
ANNUAL SOCIAL EXCHANGE

Our third deliverable was a video showcasing the Chamber’s largest event of the year, the 
Annual Social Exchange. We attended this year’s Exchange at the historic Soldier Field on 
March 29. Our PR and Copy coordinators built a list of interview questions and buzzwords to 
guide testimonials from exhibitors and guests. This deliverable involved a combination of all 
previous mediums, we recorded and filmed interviews with exhibitors and guests, as well as 
filmed B-Roll footage of the event. The Design coordinator then combined those elements 
and made a montage video for the Chamber to post on its website and social platforms to 
advertise this annual event for years to come.  
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The Corporate Communications team treats Inigo as its client. This team is respon-
sible for creating the promotional content for Inigo and building the next staff 
through various recruitment efforts. Both our Recruitment team and Promotions 
coordinator worked diligently to find opportunities to promote the work of our 
staff members through new channels of communication. This semester, our Cor-
porate Communications coordinators worked hand in hand to show Loyola stu-
dents how they can become involved in the agency. Through the use of social me-
dia content, class visits, promotional flyers and recruiting events, we were able to 
reach a new pool of students from different majors. We were also featured in the 
School of Communication’s newsletter, which helped to notify students about 
what our agency does. Towards the end of the semester, Inigo was featured in 
our university’s newspaper, The Loyola Phoenix, and this article showcased some 
of the out-of-classroom experiences that occurred over the course of the semes-
ter. These included the day trip to Washington D.C. with United Airlines and our 
experience at The Exchange event with the Chicagoland 
Chamber of Commerce. 

This semester, we added a second Recruitment coordinator position, expanding 
our Corporate Communications team to get more done throughout the semes-
ter. Looking forward to the fall, we have restructured our Promotions team to 
have a design and copywriting position. This will allow us to do even more in 
the future so that each semester, we are able to grow as an agency. The Corpo-
rate Communications team has started on the plans for next semester, so we 
can work off that momentum going into the new school year!

This semester, our recruitment efforts built off the work we have done in the past 
and continued to find new ways of reaching students from different majors. We 
proposed a strategy to the rest of the agency in the beginning of the semester 
and through that collaborative effort, we were able to execute various methods 
of reaching students. Our Inigo staff members visited 30 classes across both of 
Loyola’s campuses. We visited classes in the School of Communication, Quinlan 
School of Business and the College of Arts and Sciences, which allowed us to at-
tract students with different backgrounds and unique skill sets. We also held two 
Information Sessions, both in person and virtually, to give attendees a look at the 
work we have done and show them how they can get involved. Our in-person 
event was attended by 18 students, which was double the number we had last 
semester.  

This semester, our Corporate Communications team worked hand in hand to 
show Loyola students how they can become involved in the agency. Through 
the work of both teams, we had 38 applications, giving us a 46% increase from 
last semester. After conducting 28 interviews, we offered 15 new students a po-
sition and are excited to welcome these members in the Fall 2023 semester!
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As an up-and-coming force in the communications industry, Inigo continues to 
strive for social engagement through our online channels. The Promotions team 
designs graphics, writes copy and takes photos for our Inigo’s promotional chan-
nels. In addition to creating content, the team tracks metrics to analyze the ef-
fectiveness and value of the work. Following the previous Corporate Communi-
cations work, our strategic marketing plan included a focus on our outreach on 
Instagram and LinkedIn. We sought to increase engagement with our audience, 
enhance Inigo’s brand identity and communicate with potential new members.  

This semester we aimed to showcase Inigo’s identity as a fun group of skilled 
college students that produce professional work. We implemented a comic 
book theme into our team introduction campaigns, including team cover pho-
tos, headshots, engaging captions and featured “superpowers.” The idea behind 
sharing superpowers and group team photos was to showcase our members’ 
individual skills and the value each team provides.  We also continued to post an 
“IniGOAT” of the week on our Instagram stories, with a redesigned logo to match 
Inigo’s brand identity, to highlight our staff members’ exceptional performance.  

Our promotional team had the opportunity to learn out of the classroom this 
semester, elevating Inigo’s social content in a new way. This included attending 
the trip to Washington D.C. to film content for Inigo and creating a strategical-
ly branded brochure for the Chicagoland Chamber of Commerce’s Exchange 
event at Soldier Field. Following the events, Promotions collaborated with PR 
to create and pitch a press release. This resulted in an article published by The 
Loyola Phoenix, the official student newspaper of Loyola University Chicago, 
which featured Inigo’s history and accomplishments, interviews with current 
members and client testimonials. 

This semester, the Promotions team successfully launched a new newsletter 
avenue on LinkedIn to reach a larger audience, which accumulated over 180 
new subscribers in two months. We also improved our email newsletter and 
added new design elements, including branded headers and footers. By an-
alyzing key performance indicators, we optimized newsletter engagement 
to achieve a 96% decrease in the bounce rate. The Promotions team laid the 
groundwork for the semester with weekly content calendars for all of Inigo’s 
channels. The performance metrics of our social media, newsletter and web-
site were tracked and analyzed every other week. As we prepare for future 
semesters, the promotional team is utilizing this data to create content cal-
endars and a strategy that will sustain the external image of Inigo Communi-
cations for semesters to come! 
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To continue our diversity, equity and inclusion efforts this semester, our Firm Di-
rector, Marielle Sorhondo, hosted a DEI panel with guest speakers Joseph Tateoka, 
Senior VP of Global Learning and Development at Edelman, and Chevonne Nash, 
VP of Social Impact and Inclusion at Golin. Our agency learned more about how 
these world-class companies utilize DEI initiatives and how those principles can 
work in Inigo. We engaged in a thoughtful discussion with Joseph and Chevonne 
about turning differences into superpowers. Members also learned how to take 
these practices with them in the future to create an inclusive environment within 
the workplace. This event gave our staff a deeper look into DEI, and we will con-
tinue to build off these ideas in the years to come. Throughout the course of the 
semester, members were able to engage in 1 on 1’s with our Chief of Staff, Teach-
ing Assistant and Faculty Advisor. These gave staff members the opportunity to 
strengthen internal inclusion and have an open line of communication with our 
Administration team. 

Joseph Tateoka

Chevonne Nash

THANK YOUTHANK YOU
SPRING 2023 STAFFSPRING 2023 STAFF

THE END.
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